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Setting the Stage

How much should
we increase
participant

engagement?

What is the
problem that we
want to solve?

What are the Participant

options available? Engagement

What is
participant Why are
engagement? participants not

engaged?
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Why are participants not engaged?
(1) The role of beliefs — The Retirement Belief Model
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propensity to plan,
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retirement anxiety) Perceived
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\\ Beliefs

Estimated with NEST data in Eberhardt, Briiggen, Post (2017): Understanding Heterogeneity in
Information Search: The Retirement Belief Model
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Gender
Barriers

Income (%)

Age
‘ . Behavioral

Intention

Financial
Literacy

Financial

S tibilit
Risk-Taking USCeptivIty

Propensity to
Plan

Trust Pension
Provider

Retirement
Anxiety

Note: This figure displays the significant paths between the constructs (estimated with
traditional PLS). Red lines indicate negative relationships, green lines positive ones.



Why are participants not engaged?
(2) Lack of future orientation (of the young)

Longevity beliefs
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Source of expected longevity estimates: Social Secunty Administration, 2016

Heimer, Myrseth, Schoenle (2016), YOLO: Mortality Beliefs and Household Finance Puzzles
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Why are participants not engaged?
(2) Lack of future orientation (of the young)

Heimer, Myrseth, Schoenle (2016), YOLO: Mortality Beliefs and Household Finance Puzzles

% Maastricht University



Why are participants not engaged?
(2) Lack of future orientation (of the young)

Risk-factor weights

m 38-year-old m 68-year-old

The natural course of life and aging ("normal risk) ...

Medical conditions (e.g., cancer and heart disease)
Dietary habits (e.g., unhealthy foods)

Traffic accidents (e.g., car crash)

Physical violence (e.g., murder)

Natural disasters (e.g., earthquakes)

Animal attacks (e.g., shark attacks)

Risky lifestyle (e.g., base jumping)

"Freak events" (e.g., choking on food)
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Heimer, Myrseth, Schoenle (2016), YOLO: Mortality Beliefs and Household Finance Puzzles
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How can we increase participant engagement?

1. Send better messages (framing)
2. To the right people (segments)

3. At theright pointin time (life events)
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How can we increase participant engagement?
(1) Send better messages (framing)

Mavie Clicks
Investment 8 g E Assurance l \ ]
Investing in your future is Ensuring your pension is getting -
getting even more important even more important |
Invest today in your living Make sure today that you
standard of tomorrow understand the changes to the law

o8E

Make sure you have insight in

Invest time today to get insight ,
your pension

1n your pension

% Click Thrnugdh Rate per Frame

2

. _ If certainty abut your future
If an investment in your future pension is important to you

pension is important to you

Eberhardt, Briiggen, Post, Hoet (2017): Framing the Future: Investment and Assurance Frames
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How can we increase participant engagement?
(2) To the right people (segments)

* |dea: take the RBM

* Fit it to segments of participants

e But: let the algorithm decide on the segments
* (then adapt communication/target...)

% Maastricht University



PATHMOX Tree

Unregistered RE“J; Registered
1156
55% 45%
78% with 12% with
weighting 0 . ! weighting
Node 5 s e Node 7
Married 635 . 521 > £ 35,001
__:; yearly income

R, 3 . before tax
Node 8 ! ! ! !
Unmarried, no
children

Node 4 Node 5 Node 6 Node 7
367 268 430 91
4
Node 9 ; Node 6
Unmarried, >1 0 pvai=0.0088 1 < £ 35,001 yearly
children income before
tax
Node 8 Node 9
260 107

11
Analysis based on Nest data (Eberhardt, Briiggen, Post)



How can we increase participant engagement?
(2) To the right people (segments)

Node 6: Registered

< £35,001 yearly income before tax
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How can we increase participant engagement?
(3) At the right point in time (life events)

* “You want to be sure that your children can do
anything they want”

 “You do think, | have to make sure that we have
enough for the future,

however then you quickly get back to your daily things
that need to be taken care of”
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How can we increase participant engagement?

(3) At the right point in time (life events)

What prompted the first login

58% Any life event prompted first login

0% 10% 20% 30% 40%
Starting a new job _ 23%
Seeing a discussion about pensions / retirement planning on an online forum [ININEZN
Seeing someone struggle to make ends meet during retirement [EZN
Seeing an article in a newspaper/websiteabout pensions/retirement [TIA
Being made redundant / losing your job - 9% 14%
A member of the family / close friend dying - 18% 22%
Buying a new home - 10% 13%
Getting married 8% 7% 10%
Leaving your parent's home 2%1 6% 9%
Birth of a son/daughter - 3% 6%
Having a serious illness and/or spending some time in hospital 6%

Getting divorced
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One or more of your children leaving home 6%

N
R
N
R

Expecting a baby
NEST Member Research, 2016
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Summary

* Understand why participants
are not engaged, then

- Send better messages
(framing)

- To the right people
(segments) - .-

- At the right point in time =pf
(life events) AL

e sadd 4l) — Time T
G 9V | E )

~ Den
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g OK, so you’re still far from retirement. But experience has
» L] . L] taught us that it’s not a bad idea to take stock of your pension
ﬂ Ma a st r I c ht U n |Ve rs I ty options when you turn 40. After all, you are now at the point
where you have a reasonably clear picture of the final stretch
of your career path. And as a 40-year-old, you still have enough
time to take action if you feel that your pension will be

inadequate for whatever reason.
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